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Candidates must write the Code on
the title page of the answei-bock.
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o Please check that this question paper contains 3 printed pages.

e Code number given on the right hand side of the question paper should be written on the
title page of the answer-book by the candidate.

e Please check that this question paper contains 18 questions.
e Please write down the Serial Number of the question before attempting it.

e 15 minutes time has been allotted to read this question paper. The question paper will be
distributed at 10.15 am. From 10.15 a.m. to 10.30 a.m., the students will read the
question paper only and will not write any answer on the answer script during this period.
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Instructions :
(i) All questions are compuisory.
(i) Marks allotted to questions are indicated against each of them.
(iii) Answers should be brief and to the point.
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fean an =37 form WA ot Seare & e it ofaa e § 2

How does discount allowed affect the price of a product ?

“Hed Y T |

Give the meaning of ‘promotion’.

fererror wream Bt it SifeT |
Define channel of distribution.

Feeh AR 1 41 319 § 2
What is meant by retail trade ?

IR SirarTeh W 3T 1 9 € ?
What do you understand by product life cycle ?

e Seag St wfesmr S |
Define an industrial product.

it ScarEl @t faretaarsi i Seerg Hig |
State the characteristics of shopping products.

foaor & fafie=1 9eR & Wit ATeAsl i HEY | HHAET |
Briefly explain the different types of indirect channels of distribution.

e T 3 it o e o Frercor AT |
Describe briefly the merits of personal selling.

faqum & Hea FaRo % vew S w8 § IERT |
Briefly explain the importance of pricing in marketing.

fepddt Tt 3 e Praieor Sied 3 U SR S HING H I A § 2 FHART |
How do the pricing objectives of a firm affect the price of a product ? Explain.
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Briefly describe any four modes of advertising.

oJieh AR & HET Hl Teg § FHAT |
Explain in brief the functions performed by a wholesaler.

G THAI & A Bl W H FHARY |
Briefly explain the advantages of chain stores.

Yfauere Rl o faftre SRt & faviy oo aur 39 31-31 3[R0 Fany |

Specify distinguishing features of and give two examples each of convenience
products and speciality goods.

siten % faqursatail St a1 @ § ? FET § WHSRY |
What are the advantages of branding to marketers ? Explain briefly.

Todd ¥ UF SSE % ¥ § fag St Jiiei S 9usnse |

Explain the limitations of advertising as a tool of promotion.

e frreaior =t fafi fafial = @w=my |
Describe the different methods of price determination.






