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L Please check that this question paper contains 8 printed pages.

®  Code number given on the right hand side of the question paper should be written on
the title page of the answer-book by the candidate.

° Please check that this question paper contains 36 questions.
® Please write down the Serial Number of the question before attempting it.

® 15 minute time has been allotted to read this question paper. The question paper will
be distributed at 10.15 a.m. From 10.15 am. to 10.30 a.m., the students will read the
question paper only and will not write any answer on the answer-book during this

period.
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All questions are compulsory,

Questions from serig] number 1 to 16 gre Multiple Choice Questions carrying one
mark each. You have ¢, write the correct oplion in youy answer-book.

Questions from serial number 17 1o 29 carty 3 marks eqch, Answers to sych
questions should normally not exceed 7¢ words each,

Questions from serial number 27 4, 28 carry 4 marks each. Answers 1o Such
questions shoyld normatly not exceed 199 words each,

Questions from serial number 29 1, 36 carry 5 marks eqch, Answers to such

-questions should normally not exceed 150 words each.
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Minimum number of members in a Private Limited Company is :

(a) two (b) four (c¢) five (d) seven
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The minimum number of members in a Public Limited Company must be :

(a) Two (b) Three (c) Five (d) Seven
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This is not true with regard to a multinational company :
(a) Large scale business

(b) Professional management

(c) Exémption from the provisions of the Companies Act

(d) Huge capital
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The person who is allotted the shares of a company becomes :

(a) A partner of the company (b) A member of the company

(¢c) A director of the company (d) A trustee of the company
3
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A Public Limited Company can obtain debt capital by
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(a) Issuing equity shares (b) Issuing preference shares
(¢) Issuing debentures (d) Selling goods on credit
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This is an Ownership fund :

(a) Public Deposits (b) Bank Loan

(¢) Share Capital (d) Debenture Capital
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This requires using paper :

(a) Letter (b) e-mail

(¢) Telephone (d) Video conference
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This is not an e-mail service provider :

(a) Yahoo (b) Hotmail (¢) Gmail (d) Amazon
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It is not used for making payment :

(a) Cash (b) Debit card (¢) Creditcard (d) Debitnote
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This document is used in the process of purchase and sale :
(a) -Quotation (b) Stock Register
(¢) Purchase Ledger (d) Cash Book
|1, e T Wil s S i ST 2 1
(%) TR Tfea et SR {1 (@) seeiz g fend FE % forg
(m) e gRT e % foe (a) dieh =AM & oY
Automated vending machines are used for
(a) Non-store retailing (b) Selling through internet
(¢) Mail order business (d) Wholesale Trading
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These aré large scale retailers :
(a) Grocers in your locality (b) Departmental stores
(c¢) Factory owners (d) Farmers growing vegetables
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Products are advertised on Television in this —

l (a) e-selling (b) Teleshopping
" (¢) Direct selling (d) Mail order business
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These both are the same :

(a) Personal selling and selling through internet
(b)  Personal selling and salesmanship

(¢) Personal selling and Advertising
(d) Personal selling and Publicity
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Outdoor advertising consists of —
(a) the use of posters, loudspeakers etc.  (b) advertising in newspapers
(¢)  direct mail advertising (d) advertising on radio
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This advertising media is suitable to convey the message to those who cannot see
(a) Newspapers (b) Magazines (c) Radio (d)  Electric Display
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What is a meant by MNC ?
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What is meant by Preference shares ?
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Give any three advantages of selling through internet.
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Differentiate between advertising and personal selling on any three basis.
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Explain the following :
(@) A company is an artificial person.
(b) A company has a perpetual succession.
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Briefly explain the difference between Ownership capital and Debt capital.
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Explain in brief the importance of communication for business organisations.
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What are the points of difference between Telephonic conversation and e-mail ?
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What do you mean by Quotation ? How is it different from a letter of enquiry ? What
points should be included in a quotation ?
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Distinguish between cash purchase and credit purchase. Supplier ‘A’ has quoted the
price of a commodity as % 480 per unit whereas supplier ‘B’ has quoted ¥ 500 per unit.
Supplier B allows a cash discount of 5 percent. Which supplier will you choose in case
of cash purchase ?
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What are automated vending machines ? State their advantages and limitations.
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State any two advantages and two disadvantages of direct mail advertising,
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Give any five differences between Private Limited companies and Public Limited
Companies.
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What is meant by equity shares ? State any two merits and any two demerits of raising
capital by issuing equity shares.
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Explain the comparative merits and demerits of video conferencing and face-to-face
conversation.
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Explain briefly the meaning, merits and demerits of e-mail.
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What is digital payment ? Name any two modes thereof. Also state any three advantages
of making digital payment.
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What is a credit note ? Under what circumstances is it sent by a seller to the buyer ? Are
credit note and credit card the same ?
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State the advantages and the limitations of departmental stores.
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State the various techniques of sales promotion.




